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EXPERIENCED SEO PROFESSIONAL
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I'm a commercially-focused technical and content-oriented SEO professional with several years of
experience in the highly competitive finance and travel verticals, as well as some agency-side experience.

I have a passion for extracting insights from data and turning those insights into actionable
recommendations that deliver incremental increases in key success metrics i.e. revenue and margin,

AREAS OF EXPERTISE

e I|dentifying technical issues genuinely affecting performance,
and creating concise, value-oriented solutions that maximise
efficiencies within other teams.

e Liaising with stakeholders from key business functions, including
commercial, product and IT, using their language.

e Managing content workflows using in-house and external
resources.

e Reporting on KPIs that really matter, going beyond the surface-
level metrics to explain not only what is happening, but why.

e Efficient use of tooling to extract insights that lead to action.

e Assessing referring domain requirements and working with
Digital PR teams to achieve meaningful off-page optimisation.

ACHIEVEMENTS

e Achieving a page 1 Google ranking for one of the most
competitive keywords in the financial service industry.

e Overseen multiple successful website migrations that
preserved traffic.

e Building out brand new ‘product categories’ to attract previously
untapped market demand and drive incremental traffic using
content strategy.

e Overhauling 'sales page’ strategies, achieving traffic and and
revenue gains of over 200% YoY.

e Working alongside product/commercial teams to effectively
manage a large and constantly changing product inventory
(17,000+ hotels).

e Driving budgetary efficiencies by effectively managing spend
across multiple acquisition channels (e.g. moving spend from
Display to Affiliates).

e Worked with paid search teams on multiple occasions to run
brand bidding tests with the ultimate outcome of an improved
overall CPA.



EXPERIENCE

SEO Manager, Dnata
Hybrid - November 2022-Present

Managing the SEO presence of the Travel Republic
website, I've been able to sustainably scale SEO traffic,
bookings and revenue to the point where all three
metrics are significantly up year on year and vs
targets. | work closely with the commercial team to
ensure the highest margin driving products are
constantly being reviewed and prioritised and | stay on
top of emerging trends in order to ensure market
share is maximised.

Senior SEO Consultant, Gravity Global
Remote - August 2021-Present

Working as part of a large SEO within the performance
arm of a Global Digital Agency, this role sees me
supporting both SMEs and Global Businesses with their
SEO strategies. The role is mainly consultation based,
helping existing SEO departments within client teams
make key strategic decisions about their SEO activities.

Senior SEO Manager, Koozai
Remote - Jan 2020~ August 2021

Returning to a much more hands-on, agency role has
been a welcome change, allowing me to ‘get my
hands dirty’ again with BAU client deliverables across a
portfolio of 8-12 B2C clients

Digital Marketing Manager (SEM), esure
Reigate - Jan 2019-Jan 2020

At esure | looked after the sales performance for
search (Organic and Paid) for home and motor
insurance products. Along with our external media
agency, | was responsible for meeting and reporting
on visit, quote and sales targets, as well as
implementing initiatives that helped us deliver and
exceed these targets.

Performance Marketing Manager, MORE TH>N
Horsham - Jan 2018-Jan 2019

At RSA | managed the online sales performance of
home, pet and landlord insurance products. My main
goal is ensuring the weekly visits, quotes and sales for
these products are in-line with predefined targets. |
work closely with an external media agency to make
the organic search, paid search, display and affiliate
channels work as effectively and efficiently to deliver
targets vs these metrics.

Global SEO Manager, Virgin Atlantic
Crawley - 2016-2018

At Virgin Atlantic, | was responsible for the organic
performance primarily of the Virgin Atlantic UK site, as
well as 11 other regional subfolders and three
subdomains. Working closely with a full service agency
to refine the technical aspects of the site while devising
creative content marketing campaigns with the goal of
link development.

Senior SEO Specialist, TUI
Crawley — 2013-2016

Overseeing the organic search campaigns for a a
number of luxury and specialist brands, | strategise and
execute fixes and improvements designed to drive
traffic, conversions and revenue as well as ensuring SEO
integrates seamlessly with the overall brand identity
and commercial targets.

SEO Specialist, TUI
Crawley — 2011-2013

Focusing on a given number of keywords, | used content
creation and outreach skills to generate links. With the
advent of algorithmic changes, much time was spent
cleaning up the backlink profile in order to recover from
Google penalties.

SEO Copywriter/SEO Engineer, Fresh Egg
Worthing — 2010-2011

Working in an executive/account manager hybrid roel, |
looked after the search performance for a number of
diverse SMEs.

EDUCATION

University of Sussex
MA Digital Media | 2008 - 2009

This course explored the ways in which new digital
technologies had an influence on society, culture
and politics.

University of Portsmouth
BA (HONS) Media Studies | 2004 - 2007

This course covered a wide breadth of topics including
film, television, radio and new media.
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